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Student Learning Outcome 1: 
Acquire, comprehend, 
organize, and apply 
knowledge in the major area 
Goal: All comparisons greater 
that 50%

Peregrine Standard Exam.                                                                           
External, Comparative, 
Summative

 Measure: Ottawa University 
Marketing (BUS).  2022 
66.77%.  2023 49.09%. 2024 
49.09%.  Observation: 
Exceeded expectations in 
2022, then scores dropped.

We have moved from fully in-
person instruction to hybrid 
instruction in this program.

Explore additional teaching 
techniques in hybrid format to 
increase student engagement.

Student Learning Outcome 4: 
Demonstrate oral and written 
competence in the major 
field. Goal: Writing 
competency at 80% or better.

Capstone Papers/Projects - 
University-wide process 
managed by the Office of 
Institutional Effectiveness 
Internal, standardized, 
formative, direct

First time review of writen and 
oral competencies (internal 
assessment). Written 
Competencies--goal met for 
applying concepts in 
discipline, and central idea.

Writing competencies are 
consistent, but have room for 
improvement.

Provide additional training to 
faculty in this area through the 
School of Education. 

Table 4.1 - Standard 4 Student Learning Assessment 
Student Learning Results: A student learning outcome is one that measures a specific competency attainment. Examples of a direct assessment (evidence) of student learning attainment that might be used include:  capstone 

performance, third-party examination, faculty-designed examination, professional performance, licensure examination).

Analysis of Results

BA in Marketing


